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Serial Paper-ID Title Email Upload R P 

1 SocialCom-313 Detecting Social Situations from Interaction Geometry 
Georg Groh, Alexander Lehmann, Jonas Reimers, Rene Friess, 

Loren Schwartz 

grohg@in.tum.de  Y Y 

2 SocialCom-293 Team Formation for Generalized Tasks in Expertise Social 

Networks 
Cheng-Te Li, Man-Kwan Shan 

reliefli@gmail.com  Y Y 

3 SocialCom-287 Learning about the quality of teamwork from Wikiteams 

Adam Wierzbicki, Piotr Turek, Radoslaw Nielek, Albert Hupa, 
Anwitaman Datta 

adamw@pjwstk.edu.

pl 

 Y Y 

4 SocialCom-327 Participatory Risk Management: Managing Community Risk 

through Games 

Miao Jiang, William McGill 

mxj200@psu.edu  Y Y 

5 SocialCom-300 A Probabilistic Approach to Personalized Tag Recommendation  

Meiqun Hu, Ee-Peng Lim, Jing Jiang 

meiqun.hu@gmail.co

m 

 Y Y 

6 SocialCom-221 Preserve Your Privacy with PCO: A Privacy Sensitive Architecture 

for Context Obfuscation for Pervasive E-Community based 
applications 

Sheikh Ahamed 

sheikh.ahamed@mu.

edu 

 Y Y 

7 SocialCom-328 Experiments in Microblog Summarization 
Beaux Sharifi, Mark-Anthony Hutton, Jugal Kalita 

kalita@eas.uccs.edu  Y Y 

8 SocialCom-305 Development of Communication Model for Social Robots based on 

Mobile Service 

Ji-Dong Yim, Sungkuk Chun, Keechul Jung, Christopher D. Shaw 

jdyim@sfu.ca  Y Y 

9 SocialCom-256 Anomaly Detection in Feedback-based Reputation Systems through 

Temporal and Correlation Analysis 

Yuhong Liu, Yan Sun 

yuhong@ele.uri.edu  Y Y 

10 SocialCom-251 A Trust Model for Intervehicular Communication Based on Belief 

Theory  

Walter Bamberger, Josef Schlittenlacher, Klaus Diepold 

w.bamberger@ibbam

berger.de 

 Y Y 

11 SocialCom-245 The Evolution of Friendships in Chinese Online Social Networks 
Louis Yu, Valerie King 

yul@uvic.ca  Y Y 

12 SocialCom-252 Structural Predictors of Tie Formation in Twitter: Transitivity and 

Mutuality  
Scott Golder, Sarita Yardi 

scott@redlog.net  Y Y 

13 SocialCom-295 Personalized Feed Recommendation Service for Social Networks 

Huajing Li, Yuan Tian, Wang-chien Lee, C. Lee Giles, Meng-

chang Chen 

hli@facebook.com  Y Y 

14 SocialCom-337 Finding Overlapping Communities in Social Networks 

Mark Goldberg, Stephen Kelley, Malik Magdon-Ismail, Konstantin 

Mertsalov, William Wallace 

magdon@cs.rpi.edu  Y Y 

15 SocialCom-205 Decomposing Social Networks 
Whitman Richards, Owen Macindoe 

wrichards@mit.edu  Y Y 

16 SocialCom-307 Precursors and Laggards: An Analysis of Semantic Temporal 

Relationships on a Blog Network 
Telmo Menezes, Camille Roth, Jean-Philippe Cointet 

telmo@telmomeneze

s.com 

 Y Y 

17 SocialCom-325 Team Performance Prediction in Massively Multiplayer Online 

Role-Playing Games 

Kyong Jin Shim, Jaideep Srivastava 

kjshim@cs.umn.edu  Y Y 

18 SocialCom-316 Follow the Profit or the Herd? Exploring Social Effects in Peer-to-

Peer Lending  

Dawei Shen, Coco Krumme, Andrew Lippman 

dawei@mit.edu  Y Y 

19 SocialCom-321 Prisoner's Dilemma in Graphs with Heterogeneous Agents 

Lingzhi Luo, Nilanjan Chakraborty, Katia Sycara 

lingzhil@cs.cmu.edu  Y Y 

20 SocialCom-331 TweetHood: Agglomerative Clustering on Fuzzy k-Closest Friends 

with Variable Depth for Location Mining  
Satyen Abrol, Latifur Khan 

satyen.abrol@student

.utdallas.edu 

 Y Y 

21 SocialCom-240 On Navigability of Social Tagging Systems 

Denis Helic, Christoph Trattner, Markus Strohmaier, Keith 
Andrews 

dhelic@tugraz.at  Y Y 

22 SocialCom-224 Estimating the size of online social networks 

Shaozhi Ye, Felix Wu 

sye@ucdavis.edu  Y Y 

23 SocialCom-288 Want to be Retweeted? Large Scale Analytics on Factors Impacting 
Retweet in Twitter Network 

Bongwon Suh, Lichan Hong, Peter Pirolli, Ed Chi 

suh@parc.com  Y Y 

24 SocialCom-323 Rethinking Anonymity for Social Networks aaron.beach@colorad  Y Y 



Aaron Beach, Mike Gartrell, Richard Han o.edu 

25 SocialCom-244 Graph Comparison Using Fine Structure Analysis 

Owen Macindoe, Whitman Richards 

owenm@mit.edu  Y Y 

26 SocialCom-213 Link creation and profile alignment in the aNobii social network 

Luca Maria Aiello, Alain Barrat, Ciro Cattuto, Giancarlo Ruffo, 

Rossano Schifanella 

aiello@di.unito.it  Y Y 

27 SocialCom-301 Learning to Predict Ads Click Based on Boosted Collaborative 
Filtering 

Teng-Kai Fan, Chia-Hui Chang 

tengkaifan@gmail.co
m 

 Y Y 

28 SocialCom-298 Behavior Evolution and Event-driven Growth Dynamics in Social 
Networks  

Baojun Qiu, Kristinka Ivanova, John Yen, Peng Liu 

qiubaojun@gmail.co
m 

 Y Y 

29 SocialCom-273 A qualitative method to find influencers using similarity-based 

approach in the blogosphere 
Eunyoung Moon, Sangki Han 

silverm913@kaist.ac.

kr 

 Y Y 

30 SocialCom-317 Churn in Social Networks: A Discussion Boards Case Study 

Marcel Karnstedt, Tara Hennessy, Jeffrey Chan, Conor Hayes 

marcel.karnstedt@de

ri.org 

 Y Y 

31 SocialCom-227 Characterizing Dense Urban Areas from Mobile Phone-Call Data: 

Discovery and Social Dynamics 

Marcos Vieira, Vanessa Frias-Martinez, Nuria Oliver, Enrique 

Frias-Martinez 

efm@tid.es  Y Y 

32 SocialCom-319 Dark Gold: Statistical Properties of Clandestine Networks in 

Massively-Muliplayer Online Games 

Brian Keegan, Muhammad Ahmad, Jaideep Srivastava, Dmitri 
Williams, Noshir Contractor 

bkeegan@northweste

rn.edu 

 Y Y 

33 SocialCom-271 Measuring social relations: Case OtaSizzle 

Juuso Karikoski, Matti Nelimarkka 

juuso.karikoski@tkk.

fi 

 Y Y 

 


